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THE PURPOSE OF ASMP

To protect and promote the interest of photographers whose work is for publication
To promote high professional standards and ethics
To cultivate friendship and mutual understanding between photographers
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OUR ROAD MAP

A new mission statement and strategic plan BY DAVE HARP

“We will create a sustainable system of information, advocacy and
communication designed to empower independent publications photographers”

t’s often healthy to shift gears, to go slower or faster
depending on the conditions and the terrain or even to
change directions once in a while. This is true for a rela-
tionship, a business or an association like ASMP. For the
past six months, our staff and board have been contem-
plating some changes in our Society that will do just that;
the terrain is changing and it’s time to compensate by
changing our course a bit.

Our road map is a new mission statement and strategic plan,
which the board will finalize at the November meeting in
Philadelphia. It’s a work in progress at this time but is coming
together nicely with a broad consensus of board members. With
this mission statement and strategic plan, we are looking forward
two to five years at most because we’ve learned that the whole
landscape can become unrecognizable in an amazingly short
time.

With the new plan, we will inform, advocate and communi-
cate to our members and to the photographic community at large
by building on time-tested methods from our past and effective
new methods made possible by the digital revolution. In the
future, I will announce operational programs that bring our new
direction to life, but for now here are the highlights of the new
plan:

We will inform by developing Internet-based systems for the
creation, collection and distribution of information to members
and the industry at large, with advice on how to use this infor-
mation to our advantage. We will also create position papers and
work with corporate management to create policies that are fair
to all parties and expand our support of individual members with
legal or business problems. We will also distribute information
that is valuable to photography buyers on our Web site.

We will advocate by supporting the Creative Eye cooperative
and any other collective licensing efforts as long as their goal is to
preserve the value of the images they license and return as much
value as possible to creators. We will also expand monitoring of
legal, legislative and regulatory bodies and continue to advocate
our point of view at the federal, state, and local levels whenever
the need or opportunity arise.

We will intensify educational efforts by supporting the ASMP
Foundation’s programs to educate college students and working

professional ~ photographers

while providing web-based
educational programming for
the professional publications
photographer. And we will
demonstrate the power of pho-
tography to communicate emo-

tions, facts and fantasies.

Dave Harp
ASMP president
and chairman of the hoard

We will continue to work
with other organizations to
promote a better public under-
standing of the value of photographers and their images as well
as the importance of copyright. Together, these programs cover
economic advocacy, legal advocacy, educational advocacy and
social advocacy. No organization has covered these subjects as
well as we have for the past 50-plus years, but we pledge to
improve our efforts nonetheless.

We will communicate by improving our interaction with our
members and the creative community through an increased
Internet presence, reporting all events and developments that
might affect them. We will also increase our service to members
by improving our Web-based system to help picture buyers
locate suitable photographers and images.

We recognize that the threat on the rights of independent cre-
ators will increase as it has in recent history, and that we need to
develop the financial resources necessary for our information,
advocacy and communication needs.

Regardless of what this plan looks like after the November
board meeting—and I don’t expect it to change much from what
I've written here—the three purposes of ASMP will remain
unchanged. They are: To protect and promote the interests of pho-
tographers whose photographs are primarily for publication, to
maintain and promote high professional standards and ethics in
photography, and to cultivate friendship and mutual understanding
among professional photographers.

This new plan sharpens the focus on those purposes and will
help us fulfill the promise of the digital age. If we continue to
work together, it will assure each of us a future as independent
publications photographers. o
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COPYRIGHT MATTERS

A PRIMER ON NEW REGULATIONS

s of August 17, 2001 photographers may make group
registrations of published images under newly enacted
additions to the Copyright Office’s regulations.
Previously, such registrations were very limited by strict
rules. The amended regulations are a result of coopera-
tion between ASMP and the U.S. Copyright Office,
which recognized the need to make it easier for media
photographers to register their images that are most vulnerable to
infringement: those that have been published. This regulatory
change took nine years to accomplish. The Copyright Office has
indicated a willingness to make more changes to simplify regis-
tration of all types of creative works in the future, including the
ability to make registrations under this regulation over the
Internet.

If photographers are to be taken seriously in these future
efforts, it is critical that they use this liberalized registration
process to show that they appreciate and respond to efforts made
on their behalf. Please begin a routine process of registering your
published images. It will not only insure you in case of future
infringements, but it will also assure that your voice will be heard
in efforts to gain more improvements in copyright policy

These changes in the Copyright Office’s regulations have made
it possible for photographers to register most, if not all, of their
published images in a convenient and inexpensive manner. The
benefits of registration, which include the eligibility for court
awards of statutory damages and attorneys’ fees, make registra-
tion an important asset in the photographer’s arsenal of tools to
protect the value of his or her work.

Registration is a powerful tool when you have to enforce your
rights, and it often determines whether you are able to file a suit
for infringement. ASMP believes that it is in every photographer’s
best interest to register his or her images.

This primer is intended to guide photographers through the
process of registering groups of published images under the new
regulation.

This information can be downloaded from the ASMP Web site
(www.asmp.org) and a “frequently asked questions” section has
also been set up to address additional concerns.

MANDATORY REQUIREMENTS TO REGISTER
UNDER THE REGULATION ARE:

I. The image(s) to be registered must have been published.

+ What is registration? Registration is recording of your claim
to the copyright in an image with the U.S. Copyright Office. You
do not have to register to own a copyright. Registration is a means
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of proving that you own the copyright. It is also required before
you can file a lawsuit for infringement. Registration has potential
value, if your work is infringed (more information on the bene-
fits of
guides/copyrightguide.html].

registration is at [www.asmp.org/information/

+ What constitutes publication? First, let’s understand what
publication is not. Neither the display of photographs in public
or private places nor the transmitting of your work to a place
where it will be displayed constitutes publication. “Display” is dif-
ferent from “publication.” The U.S. Copyright Law states:
“Publication’ is the distribution of copies.....of a work to the
public by sale or other transfer of ownership, or by rental, lease,
or lending. The offering to distribute copies....to a group of per-
sons for purposes of further distribution, public performance or
public display, constitutes publication.” Under this definition the
normal uses of media photography in objects like magazines,
books, brochures, and advertisements constitute publication.
Offering images to your stock agency “for purposes of further dis-
tribution” should usually also be considered publication. The
placement of an image on the World Wide Web constitutes pub-
lication.

II. One copy of each image to be registered must be deposited.

+ What is an acceptable copy of an image for purposes of
deposit? The copy of the image to be deposited must be a copy of
the actual image that was published. Note, it is not necessary to
deposit a copy of the image AS PUBLISHED, so copies of the
work in which your images were published are NOT required.
They are acceptable but not required.

+ Is a deposit copy mandatory? YES, no exceptions.

» What formats are acceptable for registration? The Copyright
Office has specified the acceptable format by the following lan-
guage in the regulation: “photographs must be deposited in one
of the following formats (listed in the Library’s order of prefer-
ence):

(A) Digital form on one or more CD-ROMs (including CD-
RWs) or DVD-ROM:s, in one of the following formats: JPEG, GIF,
TIFE or PCD;

(B) Unmounted prints measuring at least 3 inches by 3 inches
(not to exceed 20 inches by 24 inches);

(C) Contact sheets;

(D) Slides, each with a single image;

(E) A format in which the photograph has been published
(e.g., clippings from newspapers or magazines);

(F) A photocopy of each of the photographs included in the
group, clearly depicting the photograph, provided that if registra-



tion is made pursuant to Sec. 202.3(b)(9) for group registration
of photographs, the photocopy must be either a photocopy of an
unmounted print measuring at least 3 inches by 3 inches (not to
exceed 20 inches by 24 inches) or a photocopy of the photograph
in a format in which it has been published, and if the photograph
was published as a color photograph, the photocopy must be a
color photocopy;

(G) Slides, each containing up to 36 images; or

(H) A videotape clearly depicting each photograph.”

II1. The copyright claimant in all of the photographs must be the
same.

* Who is the copyright claimant? The person who owns the
copyright in the images is the copyright claimant. This is the pho-
tographer unless he or she has transferred the copyright to anoth-
er party or performed a Work For Hire (more information on
Work For Hire at www.asmp.org/information/guides/copyright-
guide.html). You do not have to be a citizen of the USA to regis-
ter images with the U.S. Copyright Office.

+ Can you submit the work of other photographers on your
registration, if you own the copyright to their images? No, you
cannot. All the photographs registered in the group must be the
work of one photographer.

IV. The registration fee must accompany the application and
deposit.

+ What is the amount of the registration fee? The fee is $30.00
(U.S.).

« What is the application? The application is the Copyright

COPYRIGHT MATTERS

Office Form VA, which must be completed carefully. Instructions
for completing this form and copies of the form can be found at
the ASMP’s Web site www.asmp.org/information/guides/registra-
tion.html or at the U.S. Copyright Office’s Web site:
www.loc.gov/copyright/reg.html under the heading “Visual Arts,
Drawings, Photographs, Sculpture...”

V. The application form (VA) must be properly completed.

+ What are the critical factors in completing form VA? To be
accepted by the Copyright Office, the form must be completed
properly. Please make special note of the following requirements,
which are MANDATORY for the completion of form VA for the
purpose of group registration of published images.

1. In space 1 at TITLE OF THIS WORK you must enter the fol-
lowing words: “GROUP REGISTRATION / PHOTOS.”

2. In space 1 at PREVIOUS OR ALTERNATIVE TITLES you
must insert the approximate number of images included with the
application, for example, you might state: “app. xx photographs”
where xx is the approximate number of images included.

3. In space 3b you must insert a date of publication according
to the rules of the regulation (see next question).

+ What are the rules for recording the date of publication
(space 3b of form VA)? The regulation requires recording the date
of publication differently for different circumstances. The regula-
tion orders:

1. If the photographs were all published on the same date: “the
date of publication must be identified in

cont. on p. 10

space 3b of the application.”

ADVERTISEMENT
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COPYRIGHT MATTERS

A Primer on New Regulations cont. from p. 9

2.1f the photographs were not all published on the same date: “the
range of dates of publication (e.g., January 1-December 31, 2001)
must be provided in space 3b of the application, and the date of pub-
lication of each photograph within the group must be identified
either on the deposited image or on a continuation sheet, in such a
manner that for each photograph in the group, the date of publica-
tion can be identified. A special continuation sheet for registration of
a group of photographs shall be made available by the Copyright
Office” [Note: This is not available as of the time of this writing].

3. If each photograph within the group was first published
within three months before the date on which an acceptable
application, an acceptable deposit, and the applicable fee are
received in the Copyright Office: “the applicant may, simply state
the range of dates of publication (e.g., February 15- May 15,
2001) in space 3b of the application, without specifically identify-
ing the date of publication of each photograph in the group either
on the deposited image or on a continuation sheet.”

ASMP’S ADVICE ON TIMELY REGISTRATION

ADVERTISEMENT

To obtain the full benefits of registration,
images must be registered either before an
infringement takes place or within 3 months
after the date of first publication. If one regis-
ters within the 3-month period, the registra-
tion will provide full benefit, even if an
infringement has occurred prior to the actual
registration. This means that photographers
should adopt a routine of registering periodi-
cally and on a regular basis to take advantage
of the three months window and the benefits
that go along with it.

In paragraph V. 3. above, the regulation
makes a special allowance for images that are
registered within the 3-month period, by
allowing that the required publication dates
may be a range of the 3-month period. This
eliminates the need to track and record the
publication dates of the works individually.
This means less administrative hassle for the
photographer. This “range of dates” is much
simpler to record than “specifically identify-
ing the date of publication of each photo-
graph in the group.”

So, ASMP’s advises that photographers
“ three

months after the date of first publication”

register their images within the

period. In doing so, keep in mind that a day
can make all the difference in the world.
Registration is made on the day that the
Copyright Office receives your application.
So, if your application for a 3-month period
arrives two days after the close of that period,
you have not met the requirement.
Remember that the works published from at
the start of the period are older than those
published at the close.

For example, if your application were for
images published during the period of
February 15-May 15, 2001 but was not
received at the copyright office till May 17,

10 ASMP Bulletin OCTOBER 2001



you would have missed the 90-day period by two days since the
registration calendar started turning on February 15. DO NOT
MAKE THAT ERROR. It could be costly.

ASMP recommends that photographers register their images
more frequently than the maximum allowance of three months.
In fact we recommend every two months to be very safe. This
allows time for the application to be received at the Copyright
Office and for you to receive the customary acknowledgment
from the Office. Additionally, it allows some time act if the regis-
tration has not been received at the Office or misplaced by the
office. We recommend that you send all registration applications
to the Copyright Office by a carrier that offers proof of deliver.
U.S. priority mail offers proof of delivery for a nominal addition-
al charge over the postage fee, and allows you to confirm the
delivery via an 800 phone number or via the Internet. If you
accept this recommendation you will be registering six times a
year. The annual costs of the registrations will be $180. It could be
the best insurance you will ever buy.

COPYRIGHT REGISTRATION
FREQUENTLY ASKED QUESTIONS AND ANSWERS

Periodically, we will post these questions and their answers at the
ASMP Web site. If, after reading the new copyright registration
regulation and primer, you have a question, please send it via e-
mail to Info@asmp.org.

Q: Can I register several years’ worth of published pho-
tographs at one time by creating a new group of work that could
be titled something like “published images 1990 to 1995.”

A:  This
(www.asmp.org/information/ guides/registration.html):

(iii) The photographs in the group must have been published
within the same calendar year.

(iv) If the photographs in a group were all published on the same
date, the date of publication must be identified in space 3b of the
application. If the photographs in a group were not all published on
the same date, the range of dates of publication (e.g., January 1-
December 31, 2001) must be provided in space 3b of the application,
and the date of publication of each photograph within the group
must be identified either on the deposited image or on a continua-

question is answered in the Regulation

tion sheet, in such a manner that for each photograph in the group,
the date of publication can be identified.

This means that you can take ONE year’s published photos
and publish them in a group, but not more than one year’s worth
per registration. Unless you qualify for the exception that applies
to photos published within three months before the registration,
you have to identify the dates of publication.

If you are registering a year’s worth, your date on the form will
be a range, such as “January 1, 1990 to December 31, 1990,” and
the date of publication will have to be shown either on the copy
of each photo being deposited or on a continuation sheet.

COPYRIGHT MATTERS

Q: Can I register images that were published 10 or 15 years
ago under the new regulation?

A: Yes. You just have to remember (1) that each registration
can’t cover more than one year’s published photos, and (2) that
you need to give the date of first publication for each photo. If
you do not have an exact date of first publication, you can make

» «

use words like “approximately,” “on or before,” “on or about,” etc.
to accompany your best estimate of the actual date for each

photo.

MORE INFORMATION ON COPYRIGHT

Additional information on Copyright can be found at the follow-

ing URLs.

« Copyright Guide For Photographers:
www.asmp.org/information/guides/ copyrightguide.html

+ U.S. Copyright Office Home page:
http://www.loc.gov/copyright

+ General information on registering photographs:
www.asmp.org/information/guides/pdf/fl107.pdf

+ Application and instructions for form VA:
www.asmp.org/information/guides/pdf/formvai.pdf

+ Group registration amendment:
http://www.loc.gov/copyright/fedreg/2001/66fr37142.html o

ADVERTISEMENT
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MEMBERSHIPMATTERS

ASMP

Imost every time I get a call from a potential member, a ques-

tion hangs over the conversation. Sometimes it’s stated open-

ly, even belligerently, sometimes it remains unasked, but we

dance around it just the same. What will belonging to ASMP

do for me? How will it benefit my company? What will I get

for those dues I pay? Why join? Why renew? Why
belong? Even though most of the people reading this
are already members, I think it’s important that we all take a
moment to think about why we belong to ASMP and why we

should encourage other photographers to join

We all know the more abstract bene-
fits—ASMP is a great cause. Our dues
help fund legal battles that protect our
rights, they help lobby for and against leg-
islation that affects copyright protection,
they make sure that those magazines,
newspapers, major corporations and
stock agencies that put out bad contracts
know that an organization representing
over 5000 voices will not stay quiet. I call
these benefits abstract, but they are only
abstract to us because, so far, we’ve been
lucky. For Chuck Gentile, having ASMP
on his side when facing down the Rock &
Roll Hall of Fame was anything but
abstract. For Penny Gentieu, ASMP’s help
as she battles the actions taken by Tony
Stone (Getty Images) her so-called
“agent,” has tremendous meaning.

Think about it—what if you were
them? Who would you call? And if that’s
not enough to give you pause, check out
the September 2000 Bulletin which con-

tains an impressive list of ASMP’s efforts

14 ASMP Bulletin OCTOBER 2001

WHY BELONG?

Legal stuff—who would you call? And other benefits

BY JUDY HERRMANN

ASMP members can also use the ser-
vices of Directory Assistance Plus, a talent
search agency and, though we all wish it
weren't necessary, the NCS Collections
Agency.

And, if that’s not enough, members

receive as benefits or get dis-

counts on ASMP publications
such as the Business Bible, the
numerous white papers, and
the Bulletin which are packed

full of business/legal advice.

u
Members also have access to
to protect photographers’ One of the both the members-only
rights. :
& greﬂt henehts Internet forum at ASMP’s Web

But, says that voice on the
phone, either aloud, or just in
the pauses, “What am I gonna
get, NOW?”

In addition to constantly
fighting the good fight, ASMP
offers members significant
discounts on a wide range of
products and services that
nearly every photography
business can use. Not only do

members have access to health

of ASMP
membership is
the network

of colleagues.”

site  [www.asmp.org] and
experts at the national office,
both of which offer business
counseling and ways to help
you through crises ranging
from copyright infringement to
contract violations. Around the
country, members are getting
work through the Web-based
Find a Photographer service, an

ASMP members-only benefit.

To take advantage of any of

and dental insurance through

TEIGIT and disability and equipment
insurance through Taylor and Taylor, but
ASMP also provides discounts on travel
through Summit Travel, office supplies
through Pennywise, delivery services
through both Federal Express and
Airborne, and phone services (long dis-
tance through Telcom and cellular
through Sprint PCS).

these benefits, simply contact the national
office.

Finally, there’s what you get on the
chapter level. To a large extent, that part’s
really up to you. Right now, we have a
small core group of people who are work-
ing really hard to develop and produce
programs and events to educate, inspire,
and entice you to become more involved.

We are always looking for more help. If



you have an idea for something that
would make you feel like you’ve really got-
ten your money’s worth, I (or your local
chapter president) want to hear it. If you
can spare half an hour to pick up ice or
rent chairs for a meeting, you'll have your
chapter leaders’ gratitude. If you don’t
know anyone and feel uncomfortable
coming to meetings, call your chapter
president and I am sure he or she will
introduce you to others.

For me, every time I send my nine-
pound portfolio/shipping case combo out
via FedEx priority overnight to the West
Coast, T save about $23 round-trip.
Between portfolio shipments, bringing
supplies in and shipping stuff out for
clients, the savings I get from the FedEx
and Airborne discounts alone more than
pay my annual dues.

The business referrals I've received
from members, go far beyond even that.
One of the great benefits of ASMP mem-
bership is the network of colleagues, in
your own region and nationally or inter-
nationally. So, there’s the fact that I can
call a fellow member—anywhere in the
world—for advice, assistant referrals,
location recommendations, or answers to
any questions I might have.

Finally, there’s all those abstract bene-
fits, ‘cause there but for the grace of
God...and when it’s my turn, I know
where I'm going to turn for help. For all
these reasons and more, I know why I
belong, why I'll renew, and why I'll con-
tinue to encourage every photographer I

meet to join. %

Judy Herrmann, of Herrmann + Starke
Digital Photography, Baltimore, Maryland,
is president of the Baltimore chapter of
ASMP.

MEMBERSHIPMATTERS

ASMP AT PHOTOPLUS—BOOTH 2209
« HARNESSING THE WEB

The World Wide Web is no longer a curiosity or fashionable gimmick for ego-driven
sites. The Web has grown to be a prime business-to-business medium enabling 24-hour
contact and an almost instantaneous method of delivering portfolios, stock submissions
and finished work. It’s the place of commerce and has become the single biggest influ-
ence on modern day business. Photographers cannot afford to ignore it or be short-
sighted in their utilization of it.

That, in a nutshell, is the philosophy of Internet authority James Cook who will pre-
sent the ASMP-sponsored seminar To Web or not to Web at PhotoPlus East at the Javits
Center, Friday, November 2, 10:15 am - 12:15 pm.

“What’s holding you back from being a part of this incredible information revolu-
tion? Like it or not, it’s time to sink or swim,” he said. So, come along and get your imag-
ination fired up!

With his eyes still glazed from his digital crystal ball, Cook has more ideas than
there’s time for. Speaking as a proponent of getting “Internetized,” his presentation pro-
vides sound evidence why every working photographer should have a Web presence and
demonstrates a variety of ways that photographers can use a Web address.

“Come and see how you can make the Web work for you today and start making
plans for how you can use it tomorrow. There will be loads of tips on planning, design-
ing and running a site, plus ways to get visitors to the site and how to keep them coming
back. You'll also learn to use e-mail more effectively for sending and receiving messages
and how to transmit images—or not,” said Cook.

He also urges photographers not to be deterred by technophobia. “The whole pro-
gram is presented in terms you can understand even if you don’t know your RAM from
a ROM in the head,” he said.

James Cook is a past president of the Colorado chapter, a past member of ASMP’s
national board of directors and served two terms as national secretary. He twice chaired
ASMP’s technology committee and served on APA’s National Digital Advisory Council.
In 1985 he founded HindSight Ltd, developer of InView & StockView and a number of
other software products oriented around the graphic arts.

e MEMBERS’ RECEPTION
ASMP will be represented by directors and staff at PhotoPlus Expo, November 1-3, so
come by booth 2209 and say hello.

In addition to the afore-mentioned seminar by James Cook, there will be a members-
only reception on Friday, after the show closes, 5:30 p.m. - 7 p.m. If you haven’t received
information about that and would like to come along, check out the members-only sec-
tion on-line or get in touch with Shannon Walsh (walsh@asmp.org). If you're at the
show, come to the booth for details. Note: Please bring your ASMP membership card to
attend the reception. The reception is being sponsored by: Kodak Professional—Booth
#1219 ; Fujifilm Professional—Booth #1401 ; Serbin Communications—Booth #2125;
Epson—Booth #219 .

e APSG MEETING PLANNED

A meeting of the Architectural Photographers Specialty Group, ASMP.APSG is also
planned for Friday, November 2, 1 p.m.- 4 p.m. and members interested in attending
should contact group leader David Seide (DBSeide@aol.com) so accurate numbers can

be obtained. This will determine meeting room arrangements.

OCTOBER 2001
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lease send contributions to Editor,

BEST-SELLING IMAGE DISAPPEARS
FROM JACK ZEHRT'S SCREEN

eteran ASMP member Jack

Zehrt has raised an interesting

issue. Over the years, his image
of the U.S. Capitol has been sold
by FPG International 121 times as
per their monthly sales reports to
him. However, said Zehrt, since
VCG and Getty bought out FPG
“there has never been a reported
sale to me of this image... at least
for the past two years. Wonder
why? I could list the disappear-
ance from my recent sales reports
of many other best sellers by FPG.
Six months’ of international sales
reports had also disappeared. In a
letter from Sarah Whiteside of
Getty about the international sales
reports problem dated April 5,
2001, T was told payments would

ASMP Bulletin,

be ‘on their way shortly. I'm still
waiting!” Zehrt wonders if other
members have seen sales of previ-
ously best-selling images drop
from sight, or are no longer being
reported, after their agencies were

acquired by large corporations.

SERVESAFE.NET: IMAGE PROTEC-
TION SERVICE TO THE INTERNET

erveSafe.net a Web-based

image security service enabling

Web site content owners to
protect their digital pictures has
started operations using the
Clever Content software from
Alchemedia. According to an
announcement from the Dallas-
based company, each image pro-
tected and served by ServeSafe.net
cannot be screen captured, print-

ed, directly linked to or saved.

P.O. Box 652,

Anacortes, WA 98221.

JAY ASQUINI RECOVERING FROM SERIOUS NECK INJURY

pare a thought for well

known Michigan photog-

rapher Jay Asquini who
suffered a serious neck injury
in a fall from a ladder while
trimming trees at his home in
August. Asquini, a former
chapter president and nation-
al director, went through sev-

eral surgeries as doctors bat-

“Tell ’em ’m having an
incredible experience.”
Jay Asquini 8/29/2001 9:10am

tled to save his life and repair spinal damage. His longtime friend and

colleague Junebug Clark set up a Web site to keep the thousands of con-

cerned members of the photography community apprised of Asquini’s

progress and all details and numerous images can be seen at

[www.mooreclark.com/Pages/JayAsquini.html].

“ServeSafe.net enables photogra-
phers, illustrators, artists and

designers to place their best work

1960 and a former Navy photographer, donated

more than 100,000 black-and-white negatives to
the Maryland State Archives, thus assuring that his
legacy would live on through his images. And now,
some 14 years later and at 81, Warren has gone back
to his darkroom to print many of his favorite
images made throughout a career that spans more
than six decades. Resulting from that enterprise was
a recent exhibit titled A Retrospective Vision which
ran through September 12 at The Mitchell Gallery,
Annapolis, Maryland. This was a sequel to other
recent major projects, his books Bringing Back the
Bay and an extensive portrait project, Friends and
Neighbors. As his daughter Mame wrote in a

description of her father’s work: “From the farms of

rural Missouri where he grew up to the deck of a

skipjack plying the choppy waters of the

AT 81 MARION WARREN PRINTS IMAGES FROM THE PAST

n 1987, Marion Warren an ASMP member since

Marion Warren photographed against a
backdrop of one of his signature images,
the Chesapeake Bay Bridge.

©2001 David Harp

Chesapeake, Marion Warren has borne witness to his time and place and we are all the richer for his

vision.” For more of his work and other information, [www.mewarren.com].
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on the Web, while at the same
time, freeing them from the fear
of having their intellectual prop-
erty stolen,” said Allen Harris,
ServeSafe co-owner. Pricing for
ServeSafe.net begins at $10 a
month and will be based on the
number of images stored. For
information, e-mail:

[allen@servesafe.net].

MEMBER WINS SATW AWARDS

he Society of American Travel

Writers, western chapter, has

awarded ASMP member Mary
L. Peachin of Tucson, Ariz., its
“Sweepstakes” award for winning
the most categories in its annual
writing/photography competition
for 2000-2001. Peachin shares
these honors with the editors of
the Philadelphia Inquirer, Dallas
Morning News, Tucson Lifestyle,
www.peachin.com, and Lonely
Planet Images. She garnered
awards for magazine writing (over
1000 words), newspapers (over
1000 words), photography (self-
illustrated articles), and Internet

publishing (www.peachin.com).

©2001 Junebug Clark
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LEE SCHULMAN RESIGNS AS
ASMP DIRECTOR

iting personal reasons, Lee

Schulman of Pickerington,

Ohio, has resigned from the
ASMP board. His letter of resig-
nation was sent to president Dave
Harp who told Schulman “your
voice has been an important one
on our board and your time with
us is greatly appreciated. Thank
you for your service to ASMP” At
writing, no decision had been
made on a replacement for the
remainder of Schulman’s term
which ends 2003.

LEGAL ACTION FUND
PRIZE WINNERS

he drawing for major items in

the ASMP Legal Action Fund

was held as this issue of the
Bulletin was going to press. As
mentioned in the September
Bulletin, it had been intended to
announce the winners in this
Bulletin, but to allow more mem-
bers to participate it was decided
to have the drawing in October.
Watch the November Bulletin for
the results.

Many thanks to the following
who recently have contributed to
the fund: Thomas Benincas, $25;
Michael Cardacino, $100; Susan
Carr, $50; Gary Cialdella, $50;
Paul Figura, $50; John Foraste,
$50; Carlos Frum, $25; John C.
Goodwin, $25; William Gottlieb,
$100; Matt Herron, $275; Jerry
Howard, $25; Ron Jautz, $25;
Whitney Lane, $50; David
Madison, $100; Barrie Rokeach,
$100; Stanley Rowin, $37; Stephen
L. Saks, $25; Herb Segars, $100;
Erika Stone, $50; Susan May Tell,
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$50; Heidi Thorne, $20; Aneal
Vohra, $50; Robert Wiley, $200;
Werner Wolff, $50.

NATIVE VISION WINS AWARD FOR
SCOTT SPIKER

ontana photographer Scott

Spiker has won the grand

prize, and $1,000 in the
Banff Mountain Photography
competition for his image, Native
Vision. The image is of a Blackfeet
Indian in full headdress with
tepees in the background of a sage
covered plains landscape east of
the continental divide in
Montana. Spiker made the image
while working on a personal pro-
ject involving the Blackfeet people
near the town of Browning. The
photograph will be exhibited at
The Banff Center in Banff,
Alberta, Canada, November 2001
through October 2002 and the
Museo Nazionale Della Montagna
in Torina, Italy, during the winter
and spring of 2002. The juried
competition drew more than
2,200 entries from 18 countries.
The event was sponsored by the
Banff Centre for Mountain
Culture, Eagle Creek Travel Gear
and the National Geographic
Society.

ROBERT CAPA DOCUMENTARY
TEAM SEEKS INFORMATION FROM
COLLEAGUES

MERICAN MASTERS, the

award-winning arts and cul-

ture biography series pro-
duced by WNET/THIRTEEN for
national PBS broadcast, is in the
research and development phase
for a 90-minute documentary film
on the life of Robert Capa (1913-
1954), the renowned war photog-

Please send contributions to Editor, ASMP Bulletin, P.O. Box 652, Anacortes, WA 98221.

rapher who devoted his life to cre-
ating the visual legacy of five wars.

The producers hope that by con-
tacting colleagues who had per-
sonal connections with Robert
Capa, or direct knowledge about
his life and/or work, they will be
able to enhance our film with
exclusive stories and original
materials.

If you knew Robert Capa and
have any evocative stories, photos,
audio recordings or moving
images, the producers would like
to hear from you. “If you or any-
one in your family was ever the
subject of one of Capa’s pho-
tographs, please tell us your tales
of working with Capa or the anec-
dotes that have been told to you,”
said Joanna Rudnick who is gath-
ering information for the project.

Ms. Rudnick and the American
Masters: Robert Capa Project can
be reached at 1-800-426-7027, ext.
2966 or by e-mail at
[Rudnick]@thirteen.org].

TOUGH TIMES FOR MAGAZINES

he downturn in the economy

has really hit small magazine

publishers. According to The
Wall Street Journal, “if times are
tough for big magazine publishers
like Time Inc. or Condé Nast
Publications Inc., they’re brutal
for the smaller, mostly private
companies that make up the bulk
of the industry” Across the
board, magazines are feeling the
effects of the huge decline in
advertising, especially in the tech-
nology sector. The decline in ad
revenue is compounded by rising
costs, such as postage. A signifi-
cant problem is that smaller com-
panies with a few titles rely heavily
on a small group of advertising

categories. As an example, Rolling
Stone has seen a decline of 21 per-
cent in ad pages through July by
comparison with the same period
in 2000 says the Publishers
Information Bureau. One of the
upsides is that smaller publishers
are going through cost-cutting
exercises, seen by some as a good
and healthy exercise. Adding to
the magazines’ predicament is
competition: the number of mag-
azines on newsstands has reached
a 10-year high.

In an earlier story, The Journal
reported that because there are so
many media outlets—in television
and print—advertisers are con-
trolling the shots. As advertisers
have more choices they, or their
agencies, are able to be more
aggressive in getting the most
from their budgets. The Journal
used Interpublic Group, the
world’s largest advertising holding
company as an example. The
company said it would pool more
than $40 million in global ad-buy-
ing in a bid to get better pricing
for clients.

INTERNATIONAL IMAGING INDUS-
TRY ASSOCIATION FORMED

he Digital Imaging Group and

the Photographic and Imaging

Manufacturers Association
have completed a merger to create
the International Imaging
Industry Association (I3A),
claimed to be the world’s largest
imaging industry group. The new
association’s leadership will
include executives from the two
former organizations. Its co-exec-
utive directors will be Lisa Walker
and Michael Nier. I3A is based in
Harrison, New York.



NEW YORK CHAPTER TO HOST NOVEMBER 6
CREATIVE EYE PRESENTATION

rganizers are hoping for a large attendance for a pre-
Usentation on the photographers’ and illustrators’
cooperative Creative Eye in New York city on
November 6. The event, being hosted by the New York
chapter of ASMP, will be held in the Grand Ballroom,
The Puck Building, 295 Lafayette Street, from 7-10 p.m.
Also, Creative Eye will have a booth at PhotoPlus East,
New York from November 1 -3. Representatives of
Creative Eye are presenting information to numerous
other chapters and dates and locations include: October
16, San Francisco; October 17, Portland, Ore.; October
18, Seattle; October 22, Los Angeles; October 23, San
Diego; November 6, New York City; November 13,
Boston; November 15, St. Louis; November 17, Chicago;
November 27, San Antonio; November 29, Houston;
December 11, Northern New Jersey. Presentations at
other chapters are planned but dates were not finalized
at printing. For specific and latest details, please see
Wwww.creativeeyecoop.com or contact your chapter.

DURABLE GOODS ORDERS FALL

his economic news probably won’t come as a surprise:
.|-new orders for durable goods, especially in technolo-

gy products fell in July. The Commerce Department
reported that total orders for durable goods—those
meant to last three or more years—fell 0.6 percent in
July from June. June’s drop was revised to 2.6 percent
from the originally-reported 1.7 percent. However, trans-
portation durable goods orders were up, led by motor
vehicles but technology orders fell 4 percent leaving
them down 36 percent from a year earlier. (Source: The
Wall Street Journal.)

STOCK VIDEO IS POPULAR WITH AGENCIES

Ithough only eight percent of Internet creatives plan
Ato purchase stock video clips this year, as many as 25
percent of all ad agencies’ Internet creatives do.

According to industry watchdog, TrendWatch, slowly
but surely digital video is creeping into creatives’ reper-
toires, and islands of opportunity are popping up.
Increased bandwidth, coupled with heightened interest
from clients (the most important driving factor), are
making digital and especially streaming video more
inviting prospects. Says TrendWatch: “As these small
‘islands in the stream’ become more numerous (forming
a veritable archipelago), not only will the need for stock
video clips increase, but so, too, will the need for original
video—and all the hardware and software that entails.”
This is an excerpt from the TrendWatch Special Report,
Stock Photography: The Revolution Continues. For more
information, or to purchase the report, [www.trend-
watchgraphicarts.com].

Newstfront

No reports of ASMP members
injured in terrorist attacks

ASMP has received no reports of ASMP members being injured in
the terrorist attacks on New York and Washington, DC, but some
were close to the scene of the horrific tragedy. Also, messages to
ASMP, sending prayers and best wishes to their colleagues in the
U.S., have come from photographer groups in Italy, Australia, and
Sweden.

Member Gary Gladstone, whose apartment building is attached
to the New York Police Academy, posted a report on the members-
only forum soon after the attacks on the World Trade Center.

He reported that police and emergency vehicles were parked on
every sidewalk of his neighborhood; police recruits controlled traf-
fic in the area; warplanes (F15s) circled overhead Manhattan and
his neighborhood and “it sounds like a war zone outside.”

The next day New York was a scene of contrasts. Reported
Gladstone, “Uptown, it seems like a summer Saturday. People are
out in the street, enjoying brunch and lunch at outdoor cafes. While
the rescue workers down in the Financial District dig through the
100-foot high pile of the rubble of the collapsed buildings looking
for the people they know are buried alive, the rest of the city enjoys
the luxury of not having to look at or feel particularly bad about the
devastation.”

Executive director Richar